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uvobD

Narodna knjiznica ,,Petar Preradovi¢” najstarija je kulturna
ustanova u gradu Bjelovaru. Njene korijene nalazimo u 1832. go-
dini kada je osnovan citaonicki Casino-Verein Belovar. U poce-
tku je Citaonica bila namijenjena samo vojnim ¢asnicima koji su
i oformili pocetni fond knjiga, uglavnom na njemackom jeziku.
Dio tih knjiga sa zigom Casino-Verein Belovar cuva se u Zavicajnoj
zbirci Narodne knjiznice ,,Petar Preradovic¢”. S vremenom je Ci-
taonica pocela otvarati svoja vrata najuglednijim gradanima Bje-
lovara, Sto je uvjetovalo da se citaonica 1849. godine registrira
kao gradansko drustvo. Iste je godine srusena stara lovacka kuci-
ca na tada$njem Setali$tu Marije Valerije i umjesto nje izgradena
nova zgrada za potrebe ¢itaonickog drustva. Danas je u njoj smje-
sten Djecji odjel i igraonica Knjiznice.

Nakon Drugog svjetskog rata velika se paznja posvecivala ra-
zvoju djecjih odjela. Tako je 1952. godine osnovan Pionirski odjel
Knjiznice, preteca danasnjem Djecjem odjelu i igraonici.

U 2022. godini Knjiznica obiljezava i 50 godina neprekidnog po-
stojanja Pokretne knjiznice. Prvo vozilo, bibliokombi, KnjizZnica
je dobila 20. listopada 1972. godine.

Upravo povodom ovih triju velikih obljetnica organiziran je
Strucni skup s medunarodnim sudjelovanjem ,,Vidljivost narodne
knjiZnice u lokalnoj zajednici”. Kroz dugu povijest knjiznicarstva
KnjiZnica je organizirala mnogobrojne i raznovrsne programe za
svoje korisnike, ali i lokalno stanovnistvo. Pri tome je sve vrije-
me bila prepoznata kao vazna kulturna ustanova Grada Bjelovara.
Narodne knjiznice u lokalnim zajednicama imaju pozitivnu ulo-
gu u drustvenim promjenama, a u danasnje vrijeme postaju mje-
sta javnog prostora i susreta pojedinaca. Upravo je taj javni pro-
stor knjiznica usmjeren na drustveni, kulturni i tehnoloski razvoj
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sredine u kojoj knjiznice djeluju. Osim toga, knjiznice sve ce-
$¢e postaju centri kreativnosti i inovativnosti u kojima knjiz-
nicari razvijaju svoje usluge ukorak s aktualnim trendovima.
Iz ovih je razloga iznimno potrebna prisutnost narodnih knji-
Znica u javnom prostoru lokalne zajednice kako bi svojim uslu-
gama mogle biti uc¢inkovit ¢imbenik u razvoju drustva. Pruza-
nje kvalitetnih usluga i organiziranje razlic¢itih dogadanja samo
po sebi nije dovoljno za potrebnu vidljivost knjiZnice u zajednici.
Izlaskom izvan okvira zgrade knjiznice i uspostavom partnerskih
odnosa s drugim ustanovama Grada u kojem knjiZnica djeluje
povecava se njena relevantnost u zajednici. Vidljivost knjiznic¢-
nih usluga ovisi o dobro planiranoj marketinskoj strategiji kojoj
prethodi istrazivanje potreba korisnika te izrada strateskog pla-
na razvoja knjiZnice.

Ovim skupom Zeljelo se utvrditi koliko su knjizni¢ni programi
vidljivi u zajednici u kojoj knjiznica djeluje, koje komunikacijske
alate knjiznice koriste za marketinsku promidzbu i koliko je va-
zna online vidljivost knjiZnica.

Sazeci izlaganja koja slijede stavljaju naglasak na vaznost naro-
dnih knjiznica kao mjesta javnog prostora te prikazuju suradnju s
drugim ustanovama. Istaknute su moguce marketinske aktivno-
sti i vaznost strateskog planiranja.

Zahvaljujem c¢lanovima Organizacijskog i Programskog odbo-
ra Stru¢nog skupa, pozvanim predavacima koji su spremno pri-
hvatili sudjelovanje te svim izlagacima koji su svojim primjerima
dobre prakse pridonijeli odrzavanju skupa.

Neda Adamovi¢



INTRODUCTION

Public library ,Petar Preradovi¢” is the oldest cultural institu-
tion in the city of Bjelovar. Its roots can be found in 1832, when
the Casino-Verein Belovar reading room was founded. In the be-
ginning, the reading room was intended only for military of-
ficers, who formed the initial fund of books, mostly in German.
Part of those books with the stamp Casino-Verein Belovar is kept
in the Local Collection of the Public library ,Petar Preradovic”.
Over time, the reading room began to open its doors to the most
prominent citizens of Bjelovar, which caused the reading room
to be registered as a civil society in 1849. In the same year, the
old hunting lodge on the then Marija Valerija Promenade was de-
molished and a new building was built in its place for the needs
of the reading society. The building got its present appearance
in 1882. It houses the Children’s Department of the Library.
After the Second World War, great attention was paid to the de-
velopment of children’s departments. Thus, in 1952, the Pioneer
Department of the Library was founded, the forerunner of to-
day’s Children’s Department.

In 2022, the Library celebrates 50 years of continuous existence
of the Mobile Library. The Library received its first vehicle, a bib-
liocombi, on October 20, 1972.

It was precisely on the occasion of these three great anniversaries
that the Professional conference ,,Visibility of the Public Library
in the Local Community” was organised with international par-
ticipation. Throughout the long history of librarianship, the Li-
brary has organised numerous and varied programs for its users,
aswell as the local population. At the same time, it was always rec-
ognized as an important cultural institution of the City of Bjelovar.
Public libraries in local communities play a positive role in



social change. Today, libraries are recognized as places of public
space and meeting of individuals. It is this public space of librar-
ies that is aimed at the social, cultural and technological develop-
ment of the environment in which libraries operate. In addition, li-
braries increasingly become centres of creativity and innovation
where librarians develop their services in line with current trends.
For these reasons, the presence of public libraries in the public space
of the local community is extremely necessary so that their servic-
es can be an effective factor in the development of society. Provid-
ing quality services and organising various events in itself is not
enough for the necessary visibility of the library in the community.
Going beyond the framework of the library building and establish-
ing partnership relations with other institutions of the City where
the library operates increases its relevance in the community. The
visibility of library services depends on a well-planned marketing
strategy, which is preceded by the research of user needs and the
development of a strategic plan for the development of the library.
The purpose of this gathering was to determine how vis-
ible library programs are in the community where the li-
brary operates, what communication tools libraries use for
marketing and how important online visibility of libraries is.
The summaries of the presentations that follow emphasise the
importance of public libraries as places of public space and show
cooperation with other institutions. Possible marketing activ-
ities and the importance of strategic planning are highlighted.
I would like to thank the members of the Organisational and Pro-
gram Committee of the Professional Conference, the invited lectu-
rers who readily accepted participation, and all the exhibitors who
contributed to the holding of the meeting with their examples of
good practice.

Neda Adamovi¢

VISIBILITY OF THE PUBLIC LIBRARY IN THE LOCAL COMMUNITY



9.00 -9.30

Okupljanje sudionika, prijava u Google Meet, provjera veze

9.30 -10.00

Pozdravne rijeci organizatora

Pozvana izlaganja Prijavljena izlaganja
(Moderatorica Neda Adamovi¢) (Moderatorica Branka Mikacevi¢)
10.00 - 10.30 13.00 - 13.10
Uloga i vrijednost narodnih knjiZnica, KnjiZnica kao povijesna destinacija,
Ana Barbari¢, prof. dr. sc., Odsjek za mjesto susreta i izvor znanja,
informacijske i komunikacijske Ivana BlaZekovi¢ i Tihana Loncari¢,
znanosti Filozofskog fakulteta Narodna knjiZnica ,,Petar Preradovic¢”,
SveuciliSta u Zagrebu Bjelovar
10.30 - 11.00 13.10 - 13.20
Gdje na¢i marketing, Tjedan 159.9 u virovitickoj
Karlo Galinec, KnjiZnica i ¢itaonica gradskoj knjiZnici,
,Fran Galovi¢” Koprivnica Robert Fritz i Nela Krznari¢, Gradska
knjiznica i ¢itaonica Virovitica
11.00 - 11.30
KnjiZnice u okruzima Vilnius i 13.20 - 13.30
Alytus: put prema vode¢em mjestu Partnerstva i suradnje kao
u lokalnoj zajednici, alat vidljivosti u zajednici,
Zydriné Tichanaviciené, Vilnius Ivanka Ferenci¢ Martincic,
County Adomas Mickevicius public Narodna knjiZnica Virje
library (Litva)
13.30 - 13.40
11.30 - 12.00 KnjiZnica kao mjesto socijalne
VR i AR: mogu li knjiZnice inkluzije,
otkriti i educirati novu publiku?, Bernarda Ferderber, Gradska
Filip Zivalji¢, Platforma za knjiznica Purdevac

Drustveni centar Cakovec

12.00 - 12.30

Tips and tricks:
storytelling za knjiZnicare,
Dijana Zori¢, StoryLab

PAUZA (30 min)




Detektivska vecer u knjiZnici kao
primjer povecanja vidljivosti knjiZnice
kroz organiziranje inovativnog
sadrzaja,

Lea Smodlaka, Narodna knjiznica

i ¢itaonica u Klisu

Istrazivanje zadovoljstva korisnika
informacijsko-referalnom uslugom
U knjiznici do diplome - tematsko
pretraZivanje Narodne knjiZnice
,Petar Preradovi¢” Bjelovar,

Slaven Peji¢, Narodna knjiZznica
,,Petar Preradovi¢” Bjelovar

»Stalna samo mijena jest” -
predstavljanje Strateskog plana
za razdoblje 2022.-2027.,
Lucija Miski¢ Barunic,

Narodna knjiznica ,,Petar
Preradovi¢”, Bjelovar
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Poster izlaganja

(Moderatorica Ana Perani¢)

Pola stoljeca knjige na kotac¢ima,
Ines Bobinac i DraZena Rajsz, Narodna
knjiZnica ,,Petar Preradovi¢”, Bjelovar

Bogatstvo odrastanja - 70 godina
Djecjeg odjela,

Branka Mikacevi¢ i Tatjana Petrec,
Narodna knjiZnica ,,Petar Preradovic¢”,
Bjelovar

Promotivni film

Specijalni izvjestaj,
Danijela Mari¢, Pucka
knjiZnica i ¢itaonica Daruvar

Grad u knjizi,
Dolores Paro-Mikeli,
Gradska knjiznica Bakar

,Lajk-Caj” - djeja ¢ajanka u knjiZnici
kao u kuéi, slusaj, Citaj i lajkaj,

Maja Petracija, Gradska knjiznica

, Franjo Markovi¢” Krizevci

Narodna knjiZnica ,,Petar Preradovié”,
Tibor Javurek, TooCool Produkcija



Gathering participants, logging into Google Meet, checking the connection

Welcoming words of the organiser

Guest speakers

(Moderator Neda Adamovic)

The role and value of public libraries,
Ana Barbari¢, PhD, Faculty of Human-
ities and Social Sciences University of
Zagreb

Where to find marketing,
Karlo Galinec, Library ,,Fran Galovi¢”
Koprivnica

Libraries in the Vilnius and Alytus
counties: different experiences
towards the leadership in the
local community,

Zydriiné Tichanavi¢iené, Vilnius
County Adomas Mickevicius public
library (Lithuania)

VR and AR: can libraries discover
and educate new audiences?,
Filip Zivaljié, Platform for

Social Centre Cakovec

Tips and tricks: storytelling
for librarians,
Dijana Zori¢, StoryLab

Presentations

(Moderator Branka Mikacevic)

Library as a historical destination,
meeting place and source of
information,

Ivana BlazZekovi¢ and Tihana Loncarié,
Public library ,,Petar Preradovic”,
Bjelovar

159.9 week in the City library
Virovitica,

Robert Fritz and Nela Krznaric,
City library Virovitica

Partnerships and collaborations as a
tool for visibility in the community,
Ivanka Ferenci¢ Martincic,

Public library Virje

The library as a place
of social inclusion,
Bernarda Ferderber,
City library Durdevac



Detective evening in the library as an
example of increasing the visibility of
the library through the organisation
of innovative content,

Lea Smodlaka, Public library Klis

A survey of user satisfaction with
information and referral service in
the library until graduation-thematic
search in the ,Petar Preradovi¢,,
public library Bjelovar,
Slaven Peji¢, Public library
,,Petar Preradovic¢”, Bjelovar

»The only constant is change”
- presentation of the Strategic
Plan for the period 2022-2027.,
Lucija Miski¢ Baruni¢, Public library
,,Petar Preradovi¢”, Bjelovar
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Poster presentations

(Moderator Ana Peranic)

Half a century of books on wheels,
Ines Bobinac i DraZena Rajsz, Public
library ,,Petar Preradovi¢”, Bjelovar

The richness of growing up-70 years
of the Children’s Department,
Branka Mikacevi¢ and Tatjana Petrec,
Public library ,,Petar Preradovi¢”,
Bjelovar

Promo film

Special report,
Danijela Mari¢, Public library Daruvar

A town in a book,
Dolores Paro-Mikeli, City library Bakar

»Lajk-¢aj” - children’s tea party
in the library as in a home,
listen, read and like,

Maja Petracija, City library

,Franjo Markovi¢” Krizevci

Public library ,,Petar Preradovic”,
Tibor Javurek, TooCool Production
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Pozvana izlaganja

—— = Ana Barbari¢
Odsjek za informacijske i komunikacijske znanosti
Filozofskog fakulteta SveuciliSta u Zagrebu
Faculty of Humanities and Social Sciences
University of Zagreb
abarbaric@ffzg.hr

Uloga i vrijednost narodnih knjiZnica

Zadace narodnih knjiznica oblikovane u drugoj polovici 20. stoljeca,
mijenjaju se u drustvu koje prolazi kroz ubrzanu digitalnu trans-
formaciju. IFLA i UNESCO to prepoznaju te je u srpnju 2022. obja-
vljena nova inacica IFLA-inog i UNESCO-ovog Manifesta za naro-
dne knjiznice (The IFLA-UNESCO Public Library Manifesto 2022).
U izlaganju ¢e se ukratko predstaviti novi tekst Manifesta s nagla-
skom na stabilne vrijednosti narodnih knjiznice te na istaknute no-
vosti u djelovanju narodnih knjiznica u odnosu na tekst iz 1994. Za-
kljucno Ce se dati osvrt na znacaj Manifesta kao dokumenta vaznog
za zagovaranje za narodne knjiznice u lokalnim zajednicama.

o= Kljuc¢ne rijeci: narodne knjiznice, zadac¢e narodnih knjiZnica, ulo-
ga narodnih knjiZnica, IFLA-in i UNESCO-ov Manifest za narodne
knjiznice 2022.

The role and value of public libraries

The functions of public libraries, formed in the second half of the
20th century, are changing in a society that is going through a rap-
id digital transformation. IFLA and UNESCO recognized this, and in
July 2022, the new version of the IFLA and UNESCO Public Library
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Manifesto was published. In the presentation, the new text of the
Manifesto, emphasising the stable values of public libraries and
notable innovations in the functioning of public libraries, will be
briefly presented and compared to the text from 1994. In conclu-
sion, there will be an overview of the importance of the Manifes-
to as a document significant for advocacy for public libraries in lo-
cal communities.

o— Keywords: public libraries, functions of public libraries, the role of
public libraries, The IFLA-UNESCO Public Library Manifesto 2022

———e Karlo Galinec
Knjiznica i ¢itaonica ,,Fran Galovi¢” Koprivnica
Library ,,Fran Galovi¢” Koprivnica
info@knjiznica-koprivnica.hr

Gdje naci marketing

U vremenu kada knjiZnice i kultura sve teZe pronalaze prostor u
medijima, a njihova vaznost i vrijednost posebno je dosla do izraza-
ja u vrijeme najstrozih epidemijoloSkih mjera, potrebno je prona-
¢i nacine kako osigurati vidljivost. U izlaganju ¢e se govoriti o naci-
nima komunikacije narodnih knjiZnica s javno$cu te kako osigurati
maksimalnu vidljivost uz ogranicena financijska sredstva. Bit ¢e
govora o kanalima i metodama oglasavanja kako bi se uspjesno ko-
municiralo sa svim kategorijama korisnika kao i stvorio interes me-
dija za pracenje rada narodnih knjiZnica. Isto tako govorit Ce se o
ulozi vizualnog identiteta u prepoznatljivosti knjiznice u olaksava-
nju prepoznatljivosti njenih programa, aktivnosti i usluga, a znaca-
jan dio izlaganja ¢e se bazirati na primjerima koji su otvorili vrata
medijskog prostora Knjiznici i ¢itaonici ,,Fran Galovi¢,, Koprivnica
te time osigurali medijski prostor za druge programe.

o— Kljucne rijeCi: marketing, narodne knjiznice, vizualni identitet,
KnjiZnica i ¢itaonica ,,Fran Galovi¢” Koprivnica

Where to find marketing

In a time when libraries and culture struggle to find a place in all
types of media and their importance and value came forward,

VISIBILITY OF THE PUBLIC LIBRARY IN THE LOCAL COMMUNITY
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especially during the strictest epidemic measures, it is necessary
to find ways to ensure visibility. The presentation will discuss how
public libraries communicate with the public and how to provide
maximum visibility with limited financial resources. Channels and
advertising methods for successful communication with all catego-
ries of users will be discussed, as well as how to create media inter-
est in monitoring the work of public libraries. The library’s visual
identity also has a major role in the recognizability of its programs,
activities, and services. A significant part of the presentation will
show the examples that opened the doors of the media space to the
,Fran Galovi¢” Library and Reading Room in Koprivnica and thus
secured a media space for other programs.

o~ Keywords: marketing, public libraries, visual identity, Library ,,Fran
Galovi¢” Koprivnica

—— Zydriiné Tichanaviéiené
Vilnius County Adomas Mickevicius public library
zydrune.tichanaviciene@amb.lt

KnjiZnice u okruzima Vilnius i Alytus:
put prema vodeéem mjestu u lokalnoj zajednici

Narodna knjiznica Adomas Mickevi¢ius u okrugu Vilnius metodo-
loski je centar za narodne knjiznice u okruzima Vilnius i Alytus. To
je mreZa narodnih knjiZnica s moguénostima suradnje, razmjene
iskustava ili ideja, uz jacanje izobrazbe profesionalnih knjiznica-
ra. Okruzi Vilnius i Alytus sastoje se od 13 javnih opc¢inskih knjizni-
ca s viSe od 250 podruznica u manjim gradovima i udaljenim selima.
Pandemija, drustvene, profesionalne i tehnoloSke promjene oci-
to imaju veliki utjecaj na usluge i aktivnosti u svim narodnim knji-
Znicama, ali rad u gradskoj knjiznici ili manjoj knjiznici u selu nosi i
druge vazZne izazove. Knjiznicari u okruzima Vilnius i Alytus suoca-
vaju se s raznim tesko¢ama i izazovima kako bi Citatelje i posjetite-
lje knjiznica vratili u ,,treéi prostor,,. Provedeno je istrazivanje kako
bi se razumjelo i ocijenilo vodstvo i vidljivost narodne knjiznice u
lokalnoj zajednici u okruzima Vilnius i Alytus. Ciljevi istraZivanja
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bili su: upoznati specifi¢nosti lokalnih zajednica u navedenoj regi-
ji, upoznati se s djelovanjem knjiznica za zajednicu, procijeniti po-
vratne informacije lokalne zajednice (izravne i neizravne). Istrazi-
vanje je pokazalo stupanj ukljucenosti zajednice, raspon formalnih i
neformalnih aktivnosti za zajednicu. Odabrani oblik istrazivanja bio
je razgovor s djelatnicima narodnih knjiZnica i analiza dokumenata.

Kljucne rijeci: knjiznica kao tre¢i prostor, okrug Vilnius i Alytus, na-
rodne knjiznice, vidljivost, istrazivanje

Libraries in the Vilnius and Alytus counties: different
experiences towards the leadership in the local community

Vilnius County Adomas Mickevicius public library is a Methodolog-
ical center for the public libraries in Vilnius and Alytus Counties. It
is a network of public libraries with opportunities to collaborate,
and exchange experiences or ideas, while strengthening the train-
ing of the professional librarians. Vilnius and Alytus counties con-
sist of 13 public municipal libraries with more than 250 branches in
smaller towns and distant villages. Pandemic, social, professional,
and technological changes have a huge impact on the services and
activities in all public libraries but working in a municipal library or
a smaller library in a village has other important challenges. Pro-
fessionals of the libraries in Vilnius and Alytus counties face var-
ious difficulties and challenges to make readers and visitors of the
libraries come back to their , third place,,. To understand and eval-
uate the leadership and visibility of the public library in the local
community in Vilnius and Alytus counties research was made. The
aims of the study were: to learn about the specifics of the local com-
munities in the named region, to learn about the libraries’ activi-
ties for the community, and to evaluate the feedback from the local
community (direct and indirect). The research showed the degree
of communities’ involvement and the range of formal and non-for-
mal activities for the community. The form chosen for the research
were interviews with the staff of public libraries and the analysis of
the documents.

Keywords: library as a third place, Vilnius and Alytus county, public
libraries, visibility, survey
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— Filip Zivaljié
Platforma za Dru$tveni centar Cakovec
Platform for Social Centre Cakovec
filip.zivaljic@pdcck.hr

VR i AR: Mogu li knjiZnice otkriti i educirati novu publiku?

Buduénost ljudske interakcije putem drustvenih mreZa ide prema
pojmu ,,metaverzuma”. Dvije tehnologije koje ¢e pokretati taj svi-
jet su prosirena stvarnost (Augmented reality / AR) i virtualna stva-
rnost (Virtual reality / VR). U ovom predavanju autor ¢e dati odgovor
na pitanja kako se knjiznice mogu pripremiti za novo doba inte-
rakcije s korisnicima, koje ih prilike ali i izazovi ocekuju u narednim
godinama. Takoder dat ce se ideje koje knjiznice mogu ve¢ danas
provesti za povecanje vidljivost medu ciljanom skupinom mladih.

o~ Kljucnerijeci: proSirena stvarnost, virtualna stvarnost, metaverzum,
knjiZnice na drustvenim mrezama

VR and AR: can libraries discover and educate new audiences?

The future of human interaction through social networks is mov-
ing towards the concept of the ,,;metaverse”. The two technologies
that will trigger that world are augmented reality (Augmented re-
ality / AR) and virtual reality (Virtual reality / VR). In this presenta-
tion, the author will answer questions about how libraries can pre-
pare for the new era of user interaction and what opportunities and
challenges await them in the coming years. It will also present new
ideas for increasing libraries’ visibility among young people as a
target audience.

o~ Keywords: augmented reality, virtual reality, metaverse, libraries
on social networks
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—o Dijana Zorié
StoryLab
info@storylab.hr

Tips and tricks: storytelling za knjiZnicare

Voditeljica ¢e polaznike provesti kroz osnove primjenjivanja
storytelling metoda i tehnika u svakodnevnom radu u knjiznici, ali i
u sudjelovanju zaposlenika knjiznice u razli¢itim projektima i pro-
gramima vezanim uz kulturu, obrazovanje te Citalacku pismenost
djece i odraslih. Teme koje ¢emo otvoriti su brendiranje knjizni-
ce, uspjesno predstavljanje knjiznicarskog fonda, kreiranje prepo-
znatljivih komunikacijskih poruka, uspjeSna komunikacija s razli-
¢itim grupama korisnika knjiznice (djeca, odrasli, treca generacija,
strani posjetiteljiidr.).

o= Kljucne rijeci: storytelling, knjiznice, brendiranje knjiZnice,
komunikacija

Tips and tricks: storytelling for librarians

The presenter will take the participants through the basics of ap-
plying storytelling methods and techniques in everyday work in the
library, as in various projects and programs related to culture, edu-
cation, and reading literacy of children and adults. The topics we
will address are library branding, successful presentation of the li-
brary collection, creation of recognizable communication messag-
es, and successful communication with different groups of library
users (children, adults, third generation, foreign visitors, etc.).

o= Keywords: storytelling, libraries, libraries branding, communication
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Prijavljena izlaganja

Ivana Blazekovié

Tihana Loncari¢

Narodna knjiznica ,,Petar Preradovic¢”, Bjelovar
Public library ,,Petar Preradovi¢”, Bjelovar
ivana.blazekovic@knjiznica-bjelovar.hr
tihana.loncaric@knjiznica-bjelovar.hr

KnjiZnica kao povijesna destinacija, mjesto susreta i izvor znanja

Narodna knjiznica ,Petar Preradovi¢” najstarija je kulturna usta-
nova u Bjelovaru te od svojeg pocetka 1832. godine sudjeluje u
kulturnom, obrazovnom i drustvenom Zivotu gradana. Kroz po-
vijest je mijenjala svoj ustroj i svrhu. Razvila se iz ,,Casino-Vere-
ina Belovar” — Casnickog kasina koji je sredinom 19. stoljeca kra-
jiSkim ¢asnicima sluzio kao mjesto za razonodu, Citanje, sastanke
i razgovore. Zgrada ¢asni¢kog kasina gradena je namjenski za Ci-
taonicu i smatra se najreprezentativnijim primjerom klasicistickog
stila. Danas se u tom prostoru nalazi Djecji odjel i igraonica, a osta-
li su knjizni¢ni odjeli i sluzbe 2001. godine preseljeni u nekadas-
nju kucu krajiSkog Casnika s kraja 18. i poCetka 19. stoljeca. Knji-
Znica je proZzivjela niz promjena u skladu s drustvenim mijenama i
razvojem tehnologija. Posjeduje i daje na koristenje bogat fond ra-
znolike strucne i zabavne literature korisnicima s podrucja Bjelo-
varsko-bilogorske Zupanije. Nalazi se u samom srediStu grada Bje-
lovara te zbog toga svi posjetitelji mogu vrlo lako pristupiti njenim
kulturnim i obrazovnim sadrzajima. U svakom trenutku posjetite-
lji mogu razgledavati izloZbe o aktualnim dogadajima, povijesnim
licnostima i vaznim obljetnicama, izlozbe starih, rijetkih i zastic¢e-
nih knjiga, te izloZbe kreativnih radova umjetnika. KnjiZnica redo-
vito sudjeluje u kulturnim manifestacijama kao $to su ,,Mjesec hr-
vatske knjige”, ,,No¢ knjige”, ,, Terezijana” i ,,Bjelovarsko kulturno
ljeto” u sklopu kojih organizira knjiZevne susrete, glazbene veceri,
veceri poezije, kreativne radionice i konferencije s predavanjima iz
razlicitih podrucja. Uspjesno suraduje s ustanovama od kulturnog i
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drustvenog znacaja na podrucju Grada, ali i Sire. S obzirom na sve
popularnije virtualno okruZenje, Knjiznica takoder djeluje kroz
drustvene mreze i blogove kako bi pribliZila svoje sadrZaje suvre-
menim korisnicima.

Narodna knjiZnica ,,Petar Preradovi¢” srediSte je znanja, kulture i
informacija, ali i mjesto razonode, kreativnog izrazavanja i intele-
ktualnog odmora. S obzirom na to da je rad KnjiZnice najvise usmje-
ren na Covjeka, ona kontinuirano radi na pobolj$anju ve¢ postoje-
¢ih programa i usluga, te na kreiranju novih u skladu s aktualnim
trendovima i globalnim promjenama. U izlaganju ¢e biti predsta-
vljeni primjeri dobre prakse kojima je KnjiZnica ve¢ postigla svoju
vidljivost u lokalnoj zajednici, ali i njeni potencijali koji se tek tre-
baju ostvariti.

Kljucne rijeci: Narodna knjiznica ,,Petar Preradovi¢”, Bjelovar,
vidljivost knjiznice u lokalnoj zajednici, potencijali knjiZnice,
knjiznicne usluge i programi

Library as a historical destination,
meeting place and source of information

The Public Library ,,Petar Preradovic¢” is the oldest cultural institu-
tion in Bjelovar, and since it was founded, in 1832, it has participat-
ed in the cultural, educational, and social life of the local population.
Throughout history, it has changed its structure and purpose. The
building was initially occupied by ,,Casino-Verein Belovar” - an of-
ficers’ casino which served as a place of leisure, reading, meetings
and conversations for Krajina officers in the mid-19th century. Af-
terward, it was transformed into its contemporary purpose. The of-
ficers’ casino building was built specifically for the Reading Room
and is considered a most representative example of the classicist
style. Today, the Children’s Department is located in this build-
ing, while the other library departments and offices were moved
in 2001 to an early 19th-century house of a Krajina officer. The Li-
brary underwent a series of changes, both social and technologi-
cal. Today, Library holds rich and diverse collections available to its
users from Bjelovar-Bilogora County. It is located in the center of
Bjelovar, so all visitors can easily access its cultural and educational
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content. Visitors can view exhibitions on current events, histori-
cal figures and important anniversaries, exhibitions of old, rare and
protected books, as well as exhibitions of creative works by art-
ists. The Library regularly participates in cultural manifestations
such as ,, The Croatian Book Month”, ,, The Book Night”, , Terezija-
na” and ,,The Bjelovar Summer of Culture”, as part of which it or-
ganizes literary meetings, music evenings, poetry evenings, crea-
tive workshops and conferences with lectures from various areas. It
successfully cooperates with institutions of cultural and social im-
portance in the City and beyond. Given the increasingly popular vir-
tual environment, the Library also works through social networks
and blogs to bring its contents closer to modern users. The Pub-
lic Library ,,Petar Preradovic¢” is a center of knowledge, culture and
information, but also a place of leisure, creative expression and in-
tellectual rest. Given that the Library’s work is mostly focused on
people, it continuously works to improve already existing programs
and services, and to create new ones following current trends and
global changes. This presentation will introduce examples of good
practices through which the Library has already achieved its vis-
ibility in the local community, as well as its potential that has yet
to be realized.

o~ Keywords: Public Library ,,Petar Preradovic¢”, Bjelovar, visibility
of the library in the local community, library potential, library
services and programs

Robert Fritz

Nela Krznari¢

Gradska knjiznica i ¢itaonica Virovitica
City library Virovitica
robert@knjiznicavirovitica.hr
nela@knjiznicavirovitica.hr

Tjedan 159.9 u virovitickoj gradskoj knjiznici

Izlaganje Ce prikazati viSegodi$nju suradnju Gradske knjiZnice i Ci-
taonice Virovitica i Drustva psihologa Viroviticko-podravske Zu-
panije na programu Tjedan psihologije. Ova manifestacija, u or-
ganizacij Hrvatskog psiholoskog drustva od 2008. sredinom
veljace obiljezava svoju godisnjicu Sirom Republike Hrvatske. U
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nasoj knjiznici odvija se od 2010. Kao suradnici, domacini i/ili par-
tneri Drustvu psihologa VPZ sudjelovali smo na 12 Tjedana psiho-
logije. Manifestacija kroz razne aktivnosti pribliZava i predstavlja
psihologiju i psihologijsku znanost u zajednici, njenu ukljucenost
u svakodnevni zivot pojedinca i drustva u cjelini. Narodna knjiz-
nica, kao znacajano mjesto okupljanja, cjelozivotnog obrazovanja,
kulture i informiranja svojom je misijom i djelovanjem usuglase-
na sa zajednickim partnerskim ciljevima i zadacima. Izmedu osta-
lih, to su jacanje socijalnih vjestina i empatije, poboljSanje koncen-
tracije, smanjivanje stresa, produbljivanje emocija, popravljanje
raspoloZenja, jacanje samopostovanja i samopuzdanja, razvijanje
mentalnog zdravlja... Nasa knjiZnica na ovaj nacin snazno podupire
i aktivno zagovara suradnju u lokalnoj zajednici koja generira do-
danu vrijednost i poboljsava kvalitetu Zivota. Izlaganje ¢e predsta-
viti izbor iz preko 50 aktivnosti koje je u 12 godina posjetilo vise od
3000 korisnika.

Kljucne rijeci: Gradska knjiZnica i ¢itaonica Virovitica, Drustvo
psihologa VPZ, psihologija, suradnja knjiZnice, Tjedan psihologije

159.9 week in City library Virovitica

The presentation will show the multi-year cooperation between
the City library Virovitica and the Association of psychologists of
the Virovitica-Podravina County on the Psychology week program.
This manifestation, organised by the Croatian psychological society
since 2008, marks its anniversary throughout the Republic of Cro-
atia in mid-February. It has been taking place in our library since
2010. As collaborators, hosts and/or partners of the Association
of Psychologists of VPZ, we participated in 12 Weeks of Psychol-
ogy. Through various activities, the event brings closer and pre-
sents psychology and psychological science in the community, its
involvement in the daily life of the individual and society as a whole.
The public library, as a significant place of gathering, lifelong edu-
cation, culture and information, is aligned with the common part-
nership goals and tasks with its mission and activities. Among
others, these are strengthening social skills and empathy, improv-
ing concentration, reducing stress, deepening emotions, improv-
ing mood, strengthening self-esteem and self-esteem, develop-
ing mental health... In this way, our library strongly supports and
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actively advocates cooperation in the local community that gener-
ates added value and improves the quality of life. The exhibition will
present a selection from over 50 activities that have been visited by
more than 3,000 users in 12 years.

o~ Keywords: City library Virovitica, Society of psychologists VPZ,
psychology, library cooperation, Psychology week

—— ¢ Ivanka Ferenci¢ Martin¢i¢
Narodna knjiznica Virje
Public library Virje
ivanka.martincic@virje.hr

Partnerstva i suradnje kao alat vidljivosti u zajednici

Kreirajuéi svoj rad na temeljima tradicije i istovremeno prateci
inovativne trendove u struci, knjiznica moze formirati svoje pro-
grame, sluzbe i usluge po mjeri zajednice. No uspjesnost tih pro-
grama, sluzbi i usluga, ipak Cesto ovisi o okolnostima i dionicima
koji su izvan nase kontrole. I upravo to je razlog zasto poseZzemo
za marketinSkim alatima i strategijama. Primjenom marketinSkih
strategija i alata, knjiznice mogu povecati vidljivost i prisutnost u
pojedinoj zajednici. Samim time povecava se i doseg rada knjizni-
ce, uspjesSnost programa, odaziv ciljane korisnicke zajednice. Jedan
od tih alata koji su nam na raspolaganju jesu partnerstva i suradnje.
Udruzivanjem nasih snaga, vjeStina i resursa s onima nasih partne-
ra, povecava se i u¢inkovitost na korist svih ukljucenih. Nakon $§to
ostvarimo partnerstva koja su logi¢na, prirodna i prakti¢na, vrije-
me je da i o ovom alatu po¢nemo razmisljati izvan okvira. Prace-
njem drustvenih trendova, izvan tradicionalnog poimanja knjizni-
ce i knjiznicarstva, moguce je pronaci nova partnerstva i suradnje
koje osnazuju knjiznicu u prilagodbi stvarnim Zeljama i potreba-
ma korisnika.

Kroz primjere iz prakse u ovom izlaganju predstavljena su i ona tra-
dicionalna i ona neocekivana partnerstva (pri ¢emu primjeri pra-
kse obuhvacaju nekoliko knjiznica). Ovaj rad takoder donosi kora-
ke u identificiranje potencijalnog partnera, definiranje zajednickih
ciljeva i koristi za knjiznicu, te pozicioniranje partnera i suradnika
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u odnosu na analizu dionika i SWOT analizu (na primjeru Narodne
knjiznice Virje). Svaka je zajednica jedinstvena, pa kao njen odraz,
takva Ce biti i knjiznica. Zato tek kroz analizu specifi¢nosti zaje-
dnice i okruzja, knjiznica moze pronadi partnere, i to ne nuzno
tamo gdje smo ih navikli traziti.

Kljucne rijeci: knjiznica, udruga, ustanova, partnerstvo, suradnja,
programi

Partnerships and collaborations
as a tool for visibility in the community

By building its work on the foundation of tradition while following
innovative trends in librarianship as a profession, a library can tai-
lor its programmes and services to its specific community. How-
ever, the success of these programmes and services often depends
on circumstances and stakeholders over which we have no control.
This is precisely why we resort to marketing tools and strategies.
By using marketing strategies and tools, libraries can increase their
visibility and presence in a given community. This alone increases
the reach of library programmes and resonance with the target au-
dience. One of these tools at our disposal is partnerships and col-
laborations. By combining our strengths, skills and resources with
those of our partners, we increase efficiency for the benefit of all
concerned.

Once we have partnerships that are logical, natural and practical, it
is time to think outside the box on this tool as well. By observing so-
cial trends that go beyond the traditional understanding of library
and librarianship, it is possible to find new partnerships and col-
laborations that strengthen the library in adapting to the real needs
and interests of users.

Using practical examples, this presentation will explore both tra-
ditional and unexpected partnerships (the examples include sever-
al libraries). The presentation will also present steps to identify a
potential partner, define common goals and benefits for the library,
and position partners and collaborators in terms of stakehold-
er analysis and SWOT (using Virje Public Library as an example).

Every community is unique and the library should reflect this.
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Therefore, the library can only find partners by analysing the spe-
cificities of the community and the environment, and not necessar-
ily where we are used to looking for them.

o— Keywords: library, NGO, institution, partnership, cooperation,
programmes

— ¢ Bernarda Ferderber
Gradska knjiznica Durdevac
City library burdevac
bferderber@gmail.com

KnjiZnica kao mjesto socijalne inkluzije

Gradska knjiznica BPurdevac (Knjiznica) kulturno je i informacijsko
srediSte za stanovnike podrucja u kojem djeluje, a jedna od njenih
temeljnih zadaca je poticanje i promicanje kulture ¢itanja na svim
razinama za razlicite skupine korisnika kojima ¢e bitno utjecati na
drustveni razvoj lokalne zajednice. KnjiZnica je svoj rad i djelova-
nje usmjerila prvenstveno na programe i aktivnosti kojima promi-
Ce ukljucivost ranjivih skupina korisnika, kao i medusobno razumi-
jevanje i toleranciju. U kreiranju aktivnosti i projekata promicanja
i poticanja Citanja pokazuju se izrazita kreativnost, inovativnost i
entuzijazam, a izlaganjem (e se prikazati programi koji se provode
s inkluzivnim skupinama korisnika (Ruka prijateljstva - kreativne
radionice i pricaonice za polaznike Udruge za pomo¢ osobama s
mentalnom retardacijom Mali Princ Purdevac, Aktivno s Klubom
Aktiv - kreativne radionice s Gradskim drustvom osoba s invalidi-
tetom Durdevac, Knjiga vam kuca na vrata! — dostava knjiga starim
i nemo¢nim osobama elektri¢nim biciklom na kuénu adresu, Krea-
tivne pri¢aonice za ucenike Odjela s teSko¢ama u razvoju OS Pur-
devac, Igramo se s Pal¢i¢ima! i Mala ruka prijateljstva - kreativne
radionice s polaznicima projekta ,,Zrno nade za nas mlade,, - Romi
od 1. do 4. razreda OS Purdevac).

Ovim projektima poticCe se i promice kultura citanja u lokalnoj za-
jednici, a korisnici sudjelovanjem u njima bolje percipiraju vaznost
narodne knjiznice u lokalnoj zajednici. Isto tako, Zeli se pokazati
da su knjiznice generatori kulturnoga kapitala i velik potencijal za
drustveni, gospodarski i turisticki razvoj manjih sredina.
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U izlaganju ¢e biti govora i o marketinSkim aktivnostima i online
vidljivosti Knjiznice.

Kljucne rijeci: narodna knjiznica, programi socijalne inkluzije,
vidljivost u lokalnoj zajednici

The library as a place of social inclusion

City library PBurdevac is a cultural and information centre for its
residents with fundamental task to encourage and promote the cul-
ture of reading for different groups of users who will significant-
ly influence the social development of the local community. The li-
brary is focusing its work and activities primarily on programs and
activities that promote the inclusion of vulnerable groups of us-
ers, as well as mutual understanding and tolerance. Great inven-
tiveness and enthusiasm are shown in designing activities and pro-
jects to promote and encourage reading literacy. The presentation
will highlight a few different inclusive library programs (Hand of
Friendship - creative workshops and discussion rooms for the par-
ticipants of the Association advocating for and with people with in-
tellectual disabilities Mali Princ Burdevac; Active with Club Aktiv
- creative workshops with the City Society of Persons with Disabil-
ities burdevac; The book is knocking on your door! - home deliv-
ery of books to the elderly and infirm by electric bicycle; Creative
conversation rooms for students of the Department with Develop-
mental Disabilities Elementary School burdevac; We play with pre-
mature babies! and Little Hand of Friendship - creative workshops
with the project participants ,,A seed of hope for our youth” (Roma
from the 1st to 4th grade of burdevac Primary School)).

These projects encourage and promote the culture of reading in the
local community, and the beneficiaries participate in them so they
better perceive the importance of the public library. It also wants
to show that libraries are generators of cultural capital and great
potential for social, economic and touristic development of small-
er areas. The presentation will also discuss marketing activities and
the online visibility of the Library.

o- Keywords: city library, social inclusion, promotion activities
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— ¢ Lea Smodlaka
Narodna knjiznica i ¢itaonica u Klisu
Public library Klis
knjiznica@knjiznica-klis.hr

Detektivska vecer u knjiZnici kao primjer povecanja
vidljivosti knjiZnice kroz organiziranje inovativnog sadrzaja

Narodna knjiznica i ¢itaonica u Klisu osnovana je 2016. i djeluje na
podrucju povrsinski velike Opcine Klis. Organiziranjem raznovr-
snih sadrZaja pokuSava angazirati veci broj Citatelja i korisnika svo-
jih usluga te osigurati poziciju treceg zivotnog prostora zajednice.
S obzirom na to da je kao rezultat europskog projekta prosle godi-
ne u blizini knjiznice otvoren drustveni centar, knjiZnica se mora-
la nametnuti originalnim i popularnim sadrzajima kako bi zadrza-
la svoju poziciju i poveéala vidljivost. Na tragu takvih ciljeva, kroz
angaziranje lokalne zajednice u sudionickom i izvedbenom dije-
lu programa, organizirano je dogadanje Detektivska vecer: zlocin
u knjiZnici. Prema dostupnim podacima, prvo je takvo dogadanje u
nekoj narodnoj knjiznici u Hrvatskoj. Prema originalnom scenari-
ju, koji je napisala zaposlenica knjiznice, uz pomo¢ amaterske glu-
macke skupine koju ¢ine ¢lanovi lokalne zajednice, izvedeno je do-
gadanje za detektive-natjecatelje. Kroz interaktivnu igru za odrasle
natjecatelji su, postujuci uzuse detektivskog zZanra, otkrivali miste-
rij zlo¢ina. Dogadanje je popunjeno u manje od 24 sata, uz aktivnu
listu ¢ekanja potencijalnih drugih natjecatelja. Za najavu dogada-
nja koristene su drustvene mreze i sluZbene stranice, a za izvjestaj
o dogadanju i drugi mediji. Posljedi¢no su zabiljezeni rekordi u po-
sjeti sluzbenim stranicama knjiZnice, i stranicama drustvenih mre-
Za te se ukupni rezultati analitike navedenih stranica podudaraju s
ciljevima povecanja vidljivosti knjiznice. Neposredna komunikacija
s korisnicima takoder potvrduje navedene ciljeve.

o~ Kljucne rijeci: vidljivost, narodne knjiznice, marketing, detektivska
vecer
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Detective evening in the library as an example of
increasing the visibility of the library through the
organisation of innovative content

The Public Library and Reading Room in Klis was founded in 2016
and runs in the territory of the large Klis Municipality. By organis-
ing a variety of programs and services, the library tries to become
the ,third living space” and engage a large number of its users.
Given that as a result of a European project, a community cen-
tre was opened near the library last year. To preserve its position
and increase visibility, the library had to design original and popu-
lar content. In pursuit of such goals, the local community was en-
gaged in the participatory and performative part of the program,
and the event Detective Night: Crime in the Library was organised.
According to the available data, this was the first event of this sort
in a public library in Croatia. The original script was written by a
library employee with the help of an amateur acting group com-
posed of local community members. Through an interactive game
for adults, the contestants had to solve the crime mystery, respect-
ing the conventions of the detective genre. The event was filled up
with contestants in less than 24 hours, with an active waiting list.
The event was announced on social media, the official website, and
other media reported on the event. The final analysis showed a re-
cord number of visitors to the library’s official website and social
network pages, which coincides with the goal of increasing the li-
brary’s visibility. Direct communication with users also confirms
the stated goals.

Keywords: visibility, public libraries, marketing, murder mystery
night

VISIBILITY OF THE PUBLIC LIBRARY IN THE LOCAL COMMUNITY



28

————e Slaven Peji¢
Narodna knjiZnica ,,Petar Preradovi¢”, Bjelovar
Public library ,,Petar Preradovi¢”, Bjelovar
slaven.pejic@knjiznica-bjelovar.hr

Istrazivanje zadovoljstva korisnika informacijsko-referalnom
uslugom U knjiznici do diplome - tematsko pretrazivanje
Narodne knjiZnice ,,Petar Preradovi¢”, Bjelovar

Cilj je ovog izlaganja predstaviti rezultate istraZivanja o iskustvu
i krajnjem zadovoljstvu korisnika uslugom tematskog pretraziva-
nja naziva U knjiznici do diplome koja se pruza u Narodnoj knjiznici
,,Petar Preradovi¢” u Bjelovaru, i to u periodu od pocetka veljace do
kraja kraja mjeseca svibnja 2022. godine, na uzorku od 51 ispitanika.

U samom istrazivanju zadovoljstva korisnika uslugom koristena je
metoda anketiranja za Ciju se provedbu koristio anketni upitnik sa-
stavljen od 6 pitanja. Poziv na ispunjavanje anketnog upitnika upu-
¢en je korisnicima usluge tematskog pretrazivanja kod preuzimanja
popisa literature. Ispunjavanje samog anketnog upitnika nije bilo
obavezno te je bilo anonimnog karaktera. Takoder, korisnici su bili
u mogucnosti ispuniti digitalnu verziju anketnog upitnika te ispu-
njeni upitnik s povratnim informacijama poslati putem elektroni-
Cke poste.

Rezultati provedenog anketnog istrazivanja pokazali su kako su
korisnici pri koriStenju usluge tematskog pretrazivanja u viso-
kom postotku bili zadovoljni dobivenim odgovorima na postavlje-
ne upite kao i brzinom odgovora. Nadalje, anketirani korisnici su
izrazili zadovoljstvo pruzenim informacijskim izvorima. Najvi-
Se anketiranih korisnika za samu uslugu saznalo je u knjiznici; na-
kon toga na internetu (online); od prijatelja te naposljetku u skoli.
Vise od polovice anketiranih korisnika izjasnilo se da su vec¢ kori-
stili uslugu tematskog pretrazivanja. Svi ispitanici su potvrdno od-
govorili na pitanje hoce li ponovno u buducnosti koristiti uslugu
tematskog pretrazivanja.
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Rezultati ovog istraZivanja, koji ¢e biti prikazani u izlaganju, za-
jedno sa zakljuccima proizaslih analizom povratnih informacija iz
upitnika, mogu posluziti kao izvor informacija za daljnji razvoj i
unapredivanje usluge tematskog pretrazivanja u knjiznicama. Isto
tako, interpretacijom dobivenih rezultata istraZivanja moguce je
sveobuhvatno vrednovanje rada knjiznicara informatora zaduZenih
za pruzanje usluge tematskog pretrazivanja u buduénosti.

Kljucne rijeci: anketni upitnik, istraZivanje knjizni¢nih korisnika,
Narodna knjiZnica ,,Petar Preradovic¢”, Bjelovar, informacijsko-
referalna usluga

A survey about user satisfaction with information and referral
service in the library until graduation-thematic search in the
,,Petar Preradovi¢” public library, Bjelovar

The aim of this presentation is to show the survey results about the
user experience and satisfaction with the thematic search library
service called ,,From Library to Graduation”. The survey was car-
ried out in the Public Library , Petar Preradovi¢” from the begin-
ning of February to the end of May 2022. 51 respondents participat-
ed in the research.

In the actual research of user satisfaction with the service, a sur-
vey method was used with a survey questionnaire composed of 6
questions. Users received the invitation to fill in the survey ques-
tionnaire when receiving the literature list (information sources)
for the query. Filling in the questionnaire itself was optional and
anonymous. Also, users could fill out the digital version of the sur-
vey questionnaire and send their feedback via electronic mail.

The survey results showed that, when using the thematic search
service, a high percentage of users were satisfied with the answers
they received to their queries and the speed of those answers. Fur-
thermore, the surveyed users expressed their satisfaction with the
provided information sources. Most of the surveyed users found out
about the service itself in the library itself; after that on the inter-
net (online); from friends and finally at school. More than half of
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the surveyed users declared that they had already used the themat-
ic search service. All respondents answered affirmatively whether
they would use the thematic search service again in the future.

The results of this research, which will be presented, together with
the conclusions derived from the analysis of feedback from the
questionnaire can serve as a source of information for further de-
velopment and improvement of the thematic search service in li-
braries. The interpretation of the obtained research results makes it
possible to comprehensively evaluate the work of informant librar-
ians in charge of providing thematic search services in the future.

o— Keywords: survey questionnaire, library users research, Public
library ,,Petar Preradovic¢”, Bjelovar, information and referral
service

—— o Lucija Miski¢ Baruni¢
Narodna knjiznica ,,Petar Preradovic¢”, Bjelovar
Public library , Petar Preradovi¢”, Bjelovar
lucija.miskic@knjiznica-bjelovar.hr

,,Stalna samo mijena jest” -
predstavljanje StrateSkog plana za razdoblje 2022.-2027.

Strateski plan kao temeljni dokument bitan je za dugoroc¢no pla-
niranje i uzima u obzir sve okolnosti poslovanja pa tako i uspjesnu
prezentaciju knjiznice u lokalnoj zajednici. Cilj je izlaganja pred-
staviti Strateski plan Narodne knjiZnice ,,Petar Preradovi¢”: 2022.—
2027. koji je nastao u razdoblju od sijecnja 2021. do travnja 2022., a
dostupan je u tiskanom i online obliku (https://knjiznica-bjelovar.
hr/wp-content/uploads/2022/06/Strateski-plan-Web.pdf).

Plan pocinje s pregledom organizacije i rada Knjiznice (ustrojbe-
nih jedinica, ljudskih potencijala, okvira u kojima djeluje Knjizni-
ca — pravni, institucionalni, strateski i financijski te temeljima za
daljnji razvoj). U drugom dijelu je istrazivanje korisnickih potreba i
analiza okoline - SWOT analiza, a slijede vizija i misija, glavne stra-
teske smjernice i specifi¢ni ciljevi. U zavrSnom je dijelu predstavljen
plan implementacije i provedbe.
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Usporedno s nastankom Strateskog plana provedeno je istrazivanja
korisnika od 1. do 30. travnja 2021. u kojem je sudjelovalo 425 ispi-
tanika, a koje je je implementirano u sve segmente ovog razvojnog
dokumenta. U danasnjem drustvu u kojem ,stalna samo mijena
jest” Narodna knjiZnica ,Petar Preradovi¢” nastoji uskladiti svoje
poslovanje i resurse u skladu s promjenama i potrebama lokalne za-
jednice. Posljednje godine obiljezila je epidemija bolesti COVID—-19
Sto je znatno utjecalo na KnjiZnicu, ali i na cjelokupno drustvo. Bile
su potrebne brze reakcije i odluke te prilagodba programa i usluga.
S obzirom na to navedeni stih Petra Preradovi¢a prikladna je pola-
zna misao u kreiranju ovog Strateskog plana.

Kljucne rijeci: strateski plan, stratesko planiranje u knjiznici,
Narodna knjiZnica ,,Petar Preradovi¢”

»Change is the only constant” -
presentation of the Strategic Plan for the period 2022 - 2027.

The strategic plan as a basic document is essential for long-term
planning and takes into account all the circumstances of the busi-
ness, including the successful presentation of the library in the
local community. The aim of the presentation is to introduce the
Strategic Plan of the Public library ,,Petar Preradovi¢”: 2022 - 2027,
which was created in the period January 2021 - April 2022, and is
available in printed and online form (https://knjiznica-bjelovar.hr/
wp-content/uploads/2022/06/Strateski-plan-Web.pdf).

The plan begins with an overview of the Library’s organisation and
work (organisational units, human resources, the framework in
which the Library operates — legal, institutional, strategic and fi-
nancial, and foundations for further development). In the second
part, there is a research of user needs and analysis of the environ-
ment - SWOT analysis, followed by vision and mission, main stra-
tegic guidelines and specific goals. In the final part, the implemen-
tation and implementation plan is presented.

In parallel with the creation of the Strategic Plan, user research was
conducted from April 1 to 30 2021, in which 425 respondents par-
ticipated, and which was implemented in all segments of this de-
velopment document. In today’s society where ,,the only constant
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is change”, the Public Library ,,Petar Preradovi¢” strives to harmo-
nise its operations and resources in accordance with the changes
and needs of the local community. The last few years were marked
by the epidemic of the disease COVID-19, which significantly af-
fected the Library, but also society as a whole. Quick reactions and
decisions and adjustment of programs and services were needed. In
view of this, the mentioned verse by Petar Preradovic is a suitable
starting point in the creation of this Strategic Plan.

Keywords: strategic plan, strategic planning in the library, Public
Library ,,Petar Preradovi¢”
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Poster izlaganja

Ines Bobinac

DraZena Rajsz

Narodna knjiZnica ,,Petar Preradovi¢”, Bjelovar
Public library ,,Petar Preradovi¢”, Bjelovar
ines.bobinac@knjiznica-bjelovar.hr
drazena.rajsz@knjiznica-bjelovar.hr

Pola stoljeca knjige na kotac¢ima

0d samih pocetaka Bibliobusne sluzbe Narodne knjiZnice ,,Petar
Preradovi¢” u Bjelovaru s dostavom knjiga na drvenim kolicima Bje-
lovarskoj bolnici te nabave prvog bibliokombija 1972. godine s na-
mjerom pribliZavanja kulture radnicima u udruZenom radu, rastao
je broj korisnika i knjizni¢ni fond, otvarala su se nova stajalista uz
skole i vrti¢e, promijenilo se nekoliko knjizniCara. Danas, Pokretna
knjiZnica ¢eka novo, Cetvrto po redu vozilo. Uspjesnost kontinuira-
nog rada bibliobusne sluzbe tvori poZrtvovnost i ogromni entuzija-
zam knjiZnicara na terenu Grada Bjelovara i Bjelovarsko-bilogorske
zupanije Kkoji su kroz pet desetljeca, iz dana u dan, obavljali svoju
misiju i dostavljali knjiZnicnu gradu stanovnistvu u udaljenim na-
seljima omogucavajudi pristup informacijama potencijalno drus-
tveno iskljucenim skupinama korisnika. Znacenje i razvoj biblio-
busne sluzbe od iznimnog je znacaja za drustvenu zajednicu jer se
svojim uslugama i programima prilagodava promjenama u drus-
tvu te tako ¢ini znacajan segment u djelovanju gradskog i Zupanij-
skog knjiZzni¢nog sustava. U sklopu poziva ,,Citanjem do uklju¢ivog
drustva,, Europskog socijalnog fonda i Ministarstva kulture i me-
dija RH u rujnu 2021. pokrenut je projekt ,,Moja putujuca knjiznica”
za nabavu novog vozila bibliobusne sluzbe i pripadajuce opreme uz
provedbu tri nova programa: , Teta, procitaj i moju!”, , Otputujmo
u pric¢u!” i ,U¢imo zajedno od 3 do 103!”. Za rast i razvoj potrebno
je poznavati povijest koja daje ¢vrste temelje za buduce djelovanje,
a to je stalna prilagodba terenskom radu na stajaliStima i blizak
odnos s korisnicima.
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o= Kljucne rijeci: Bibliobusna sluzba, Bjelovarsko — bilogorska zupani-

ja, EU socijalni fond, Grad Bjelovar
Half a century of books on wheels

The Bookmobile service of the Public library ,,Petar Preradovi¢” in
Bjelovar initially started as book delivery to the hospital in Bjelovar
by wooden cart, and the acquisition of the first bookmobile van fol-
lowed in 1972 with the intent of bringing culture closer to the work-
ing class. From these very beginnings, the number of users and the
library collection started to grow, as did the amount of new bookmo-
bile stops which were opened alongside schools and kindergartens.
Several librarians have changed since then, and today we are await-
ing our fourth vehicle. The Bookmobile Service’s continued success
lies in its librarians enormous enthusiasm and dedication. For five
decades now, they have diligently carried out their mission from
day to day and delivered books and other materials to people both
in Bjelovar and in remote settlements all over Bjelovar-Bilogora
County, thus enabling information access for groups of users who
are possibly socially excluded. The meaning and development of the
Bookmobile Service is of exceptional importance for the communi-
ty, as its services and programs keep adapting to changes in socie-
ty and form a significant segment in the operation of the cities and
counties library system.

As part of the ,,Reading towards an inclusive society” call of the Eu-
ropean Social Fund and the Ministry of Culture and Media of the Re-
public of Croatia, the project ,,My Travelling Library” was launched
in September 2021 for the procurement of a new vehicle and related
equipment for the Bookmobile Service, along with the implemen-
tation of three new programs: ,Please read mine!”, | Let’s travel
to the story!” and ,,Let’s learn together from 3 to 103!”. In order to
grow and develop, we have to know our history because it gives us
a solid foundation for future action, which means constant adapta-
tion to field work at our bookmobile stops and a closerelationship
with our users.

Keywords: Bookmobile Service, Bjelovar-Bilogora county, EU Social
Fund, city of Bjelovar
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Branka Mikacevi¢

Tatjana Petrec

Narodna knjiZnica ,,Petar Preradovic¢”, Bjelovar
Public library ,,Petar Preradovi¢”, Bjelovar
branka.mikacevic@knjiznica-bjelovar.hr
tatjana.petrec@knjiznica-bjelovar.hr

Bogatstvo odrastanja - 70 godina Djecjeg odjela

Djecji odjel Knjiznice ima bogatu tradiciju u kreiranju svojih sa-
drZaja namijenjenih djeci, njihovim potrebama i interesima. Osim
pruzanja klasi¢nih knjizni¢nih usluga, Dje¢ji odjel je mjesto za za-
bavu i druZenje, mjesto na kojem djeca mogu kreativno i kvalite-
tno provoditi slobodno vrijeme, mjesto na kojem se ispreplicu uce-
njeiigra.

Kroz godine mijenjale su se lokacije Djecjeg odjela Sto je dovelo do
stvaranja primjerenog prostora u kojem su kreirane cjeline za igra-
onicu, gradu, racunala te prostor za provodenje aktivnosti. Pro-

knjiZnica je mjesto susreta, raznih dogadanja i programa.

Veliku ulogu u odgoju djece, ali i oblikovanju njihovih aktivnosti i
kreiranju programa imaju djecji knjiznicari koji moraju poznavati
potrebe svojih korisnika te imati znanja iz odredenih podrucja dje-
¢jeg razvoja: emocionalnog, tjelesnog, intelektualnog i drustvenog.

U izlaganju Ce se izdvojiti neki programi, usluge i akcije po kojima
je, u lokalnoj zajednici, Djecji odjel bio, i josS uvijek je prepoznatljiv.

Igraonica u bolnici (danas Cituljko u bolnici) - KnjiZnica medu prvi-
ma uvodi pokretnu knjiznicu u bolnici. Od 1964. godine zabiljeZeni
su odlasci knjiznicara na djecji odjel Opce bolnice Bjelovar.

Radionica prica je program koji se na Djecjem odjelu provodio od
2006.—2011. godine, a bio je namijenjen djeci osnovnoskolskog
uzrasta s teSkocama u ¢itanju i pisanju. Na programu su zajedno
radili logoped i knjiznicarka koji su na strucan nacin kreirali akti-
vnosti za poticanje ¢itanja s razumijevanjem. Osim toga, promicali
su Citanje iz uzitka te poticali u¢enje kroz igru. Iz tog programa pro-
izasli su programi Vesela skola Citanja i Slusam, govorim, citam.
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Igraonica za bebe s radom je zapocela 2. rujna 2002. Tada je bila jed-
na od rijetkih koja je u svoj rad ukljucila djecu od o0 do 3 godine. Da-
nas se ta igraonica naziva Prva igraonica, a kao posebna akcija uve-
deno je besplatno ¢lanstvo za bebe do godine dana.

Igroteka je jedna od posebnih usluga koja za cilj ima promicanje
kvalitetnih i didaktickih igracaka. Racunalna obrada igracaka za-
pocela je 2018. godine. Uz KnjiZnicu Medvescak, Djecji odjel knji-
Znice jedan je od prvih koji informatizira obradu i posudbu igracaka.

Torba puna knjiga je usluga kojom se Zeli potaknuti posudba razno-
like vrste grade obiteljima, vrti¢ima i Skolama. Cilj je poticanje i po-
pularizacija ¢itanja svih korisnickih skupina, ne samo djece nego i
odraslih.

Uberi pricu je zabavni program za poticanje ¢itanja u suradnji s izda-
vackom ku¢om Mala zvona. Namijenjen je u€enicima i uciteljicama
prvih razreda osnovne Skole kao doprinos u poticanju ¢itanja i ra-
zvijanja kulture Citanja.

Akcija Dobar kao Hlapic¢ : dobrim djelima do Hlapiceve zvijezde bila je
aktivnost KnjiZnice provedena 2013. povodom obiljeZavanja i sla-
vljenja 100 godina prvog izdanja romana Cudnovate zgode Segrta
Hlapica. Po uzoru na ovu akciju, od 2015. godine, raspisuje se natje-
¢aj za dodjelu priznanja djeci za djela nesebi¢ne pomodi i solidar-
nosti pod nazivom Mali ljudi, velika djela — ponos Bjelovara u sura-
dnji s Drustvom Nasa djeca Bjelovar, Dje¢jim gradskim vijeem te
uz potporu Grada Bjelovara.

Kljucne rijeci: Djecji odjel, 70 godina, programi, usluge, akcije,
poticanje Citanja

The richness of growing up -
70 years of the Children’s Department

The children’s department of the library has a rich tradition in cre-
ating its contents intended for children, their needs and interests.
In addition to providing classic library services, the Children’s De-
partment is a place for fun and socialising, a place where children
can spend their free time creatively and with quality, a place where
learning and play are intertwined.
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Over the years, the locations of the Children’s Department have
changed, which led to the creation of a suitable space, which creat-
ed units for the playroom, materials, computers and space for car-
rying out activities. The space is increasingly suitable for children,
more interesting, modern and attractive, and the library is a place
of meetings, various events and programs.

Children’s librarians play a major role in the upbringing of chil-
dren, but also in shaping their activities and creating programs,
who must know the needs of their users and have knowledge of cer-
tain areas of children’s development: emotional, physical, intellec-
tual and social.

We will single out some programs, services and actions for which,
in the local community, the Children’s Department was, and still is,
recognizable.

Playground in the hospital (today Cituljko in the hospital) - the chil-
dren’s department was one of the first in Croatia to introduce a mo-
bile library in the hospital. Since 1964, librarians visiting the chil-
dren’s department of General Hospital Bjelovar have been recorded.

The Story Workshop is a program that was implemented at the Chil-
dren’s Department from 2006 to 2011, and was intended for chil-
dren of primary school age with reading and writing difficulties. A
speech therapist and a librarian worked together on the program,
who expertly created activities to encourage reading comprehen-
sion. In addition, they promoted reading for pleasure and encour-
aged learning through play. From that program came the programs
Happy Reading School and I Listen, I Speak, I Read.

The playroom for babies started its work on 2" September 2002, at
that time, as one of the few libraries that included in its work chil -
dren from 0 to 3 years old. Today, that playroom is called the First
Playroom, and as a special promotion a free membership was intro-
duced for babies up to one year old.

Igroteka is one of the special services that aims to promote quali-
ty and didactic toys. Computer processing of toys started in 2018.
Along with the Medvescak Library, the Children’s Department of
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the library is one of the first to computerise the processing and
lending of toys.

A bag full of books is a service that aims to encourage the lending of
various types of book and non-book material to families, kinder-
gartens and schools. The goal is to encourage and popularise read-
ing for all user groups, not only children but also adults.

Uberi pricu is an entertaining program to encourage reading in co-
operation with the Mala Zvona publishing house. It is intended for
first-grade students and teachers as a contribution to encouraging
reading and developing a reading culture.

Action Good as Hlapi¢: good deeds to Hlapi¢’s star was an activity of
the Library carried out in 2013 on the occasion of marking and cel-
ebrating 100 years of the first edition of the novel Strange incidents
of the apprentice Hlapi¢. Following the example of this action since
2015, a competition is being announced for awarding recognition to
children for acts of selfless help and solidarity under the title Lit-
tle people, big deeds - the pride of Bjelovar in cooperation with the
Society Our Children Bjelovar, the Children’s City Council with the
support of the City of Bjelovar.

Key words: Children’s department, 70 years, programs, services,
actions, encouraging reading
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Promotivni filmovi

———=o Danijela Mari¢
Pucka knjiznica i ¢itaonica Daruvar
Public library Daruvar
danijela.maric.dm@gmail.com

Specijalni izvjestaj

Specijalni izvjestaj promotivni je video s kojim se zeli skrenuti po-
zornost na vaznost knjiznica, knjige i Citanja. Satiricnom inter-
pretacijom predstavljene su neke od aktivnosti daruvarske knjiz-
nice kojima se upravo to i potiCe. Dio aktivnosti knjiZznica provodi
u suradnji s drugim ustanovama i udrugama te na taj nac¢in doda-
tno utjeCe na promoviranje svoga rada kao i na potencijalne kori-
snike. KnjiZnica posjeduje Zlatnu Bibliju te se njenim predstavlja-
njem javnosti upisala u turisticku ponudu Grada Daruvara. Mnogi
posjetitelji i turisti, ne samo iz Hrvatske, ve¢ i inozemstva posjec¢u-
ju knjiznicu kao dio turistickog obilaska grada. Tehnologija i dru-
Stvene mreze imaju vaznu ulogu u kreiranju online aktivnosti kao i
promoviranju programa i vidljivosti knjiznice. To se najbolje poka-
zalo u vrijeme pandemije corona virusa 2020. godine kada se uspje-
la odrzati povezanost s korisnicima i van zidova knjiZnice.

o~ Kljucne rijeci: poticanje Citanja, suradnja, promocija knjiznica,
drustvene mreZe, turizam

Special report

The Special report is a promotional video that aims to draw atten-
tion to the importance of libraries, books and reading. With a satir-
ical interpretation, some of the activities of the Daruvar library are
presented, which encourage exactly that. Part of the library’s ac-
tivities is carried out in cooperation with other institutions and as-
sociations, and in this way additionally influences the promotion
of its work as well as potential users. The library owns the Golden
Bible, and by presenting it to the public, it entered the tourist of-
fer of the City of Daruvar. Many visitors and tourists, not only from
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Croatia, but also from abroad visit the library as part of a tourist
tour of the city. Technology and social networks play an impor-
tant role in creating online activities as well as promoting the li-
brary’s programs and visibility. This was best demonstrated during
the coronavirus pandemic in 2020, when it was possible to main-
tain connection with users even outside the walls of the library.

o~ Keywords: encouraging reading, cooperation, promotion of librar-
ies, social networks, tourism

— Dolores Paro-Mikeli
Gradska knjiZnica Bakar
City library Bakar
knjiznica@gkbakar.hr

Grad u knjizi

Film ,,Grad u knjizi,, nastao je u povodu obiljeZavanja 15. obljetni-
ce postojanja Gradske knjiznice Bakar. Prikaz je to rada i djelova-
nja Knjiznice u svojoj lokalnoj zajednici i izvan nje u proteklih 15.
godina tijekom kojih je realizirano: 100-tinjak programa za dje-
cu, prikazano 40-tak zavicajnih dokumentarnih filmova, postav-
ljeno 60-tak izlozbi, odrzano 50-tak stru¢nih predavanja i 60-tak
knjizevnih susreta s tuzemnim i inozemnim piscima te osnovana
vlastita izdavacka djelatnost ¢iji su produkt Cetiri izdane knjige za-
viCajne tematike.

Vrijednosti ove Knjiznice, kako se navodi u Nominaciji za KnjiZnicu
godine (2012.g.), ,,0gledaju se u odgojno-obrazovnom radu, kul-
turnoj i javnoj djelatnosti knjiznice, u sretnoj kombinaciji bastin-
sko-zavicajnog i suvremenog, u kohezivnoj snazi KnjiZnice u po-
vezivanju i susretanju, medijskoj vidljivosti i prepoznatoj potpori
zajednice. Pozitivni rezultati koje knjiznica postize ogledan su pri-
mjer kvalitetnog partnerstva i participacije, ustanove same, Zupa-
nijske maticne sluzbe, gradske vlasti i svih dijelova zajednice kojoj
sluzi - ustanova, udruga i pojedinaca.”

o= Kljucne rijeci: knjiZznica, obljetnica, lokalna zajednica, kulturna i
javna djelatnost, zavic¢ajna bastina, kvalitetno partnerstvo,
medijska vidljivost
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A town in a book

The film ,)A Town in a Book” was created to mark the 15th anni-
versary of the Bakar City Library. It is a presentation of the work
and activities of the Library in both its local community and outside.
During those 15 years the library organized around 100 programs
for children, 40 local documentary films were shown, around 60
exhibitions were set up, and approximately 50 professional lectures
and 60 authors hosting events were held. Library also has a short
publishing tradition, with 4 books published on local topics.

The values of this Library, as stated in the Library of the Year Nom-
ination (2012), ,,are reflected in the educational work, the cultural
and public activity, in the combination of heritage and modernity,
in the cohesive strength in connecting and meeting, in media visi-
bility and support of the community. The library’s positive results
are an exemplary illustration of quality partnership with the county
register office, the city authorities, and all parts of the community
it serves — institutions, associations, and individuals.”

o— Keywords: library, anniversary, local community, cultural and pub-
lic activity, native heritage, quality partnership, media visibility

——e DMaja Petracija
Gradska knjiZnica ,,Franjo Markovi¢” KriZevci
City library ,,Franjo Markovi¢” Krizevci
maja@knjiznica-krizevci.hr

,,Lajk-caj,,- djecja Cajanka
u knjiznici kao u kuéi, slusaj, ¢itaj i lajkaj

Postoji mnogo nacina kako knjiZni¢ne programe uciniti vidlji-
vima u zajednici. Neki moguéi preduvjeti su da su novi, origina-
Ini, prilagodljivi, odrzivi, kontinuirani, kreativni, zabavni, eduka-
tivni, marketinski podobni, internetski vidljivi. Trebaju informirati
0 svojoj zajednici, pozitivno je isticati te ukljucivati. Djecja caja-
nka, danas kontinuiran program citanja u krizevackoj knjizni-
ci, svoju vidljivost u zajednici stekla je zahvaljujuéi prethodno na-
vedenim kriterijima. U zacCetku ideje Zelja je bila kreiranje novog
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programa - ,,moderne pricaonice” za djecu. Stoga je u startu bilo
potrebno osmisliti nov, privlacan i originalan naziv u ¢emu je kao
motivacija posluZila prva procitana slikovnica, Cajana na mjesecu.
Program je kreativan jer spaja temeljne knjizni¢ne zadace - pru-
Zanje informacija i promicanje citanja (i kulture slusanja) s opu-
$tajud¢im, ugodnim prostorom uz Salice i tanjurice pastelnih boja i
dimenzija namijenjenih djeci uz caj i keksice. Za svaki termin una-
prijed, pomno se odabire naslov slikovnice. Promislja se o temi koja
Ce se prezentirati u nekom periodu (dan, tjedan ili mjesec), ovisno o
dobu godine i o vaznim kalendarskim datumima jer je u ovom pro-
gramu izuzetno vazno osvjescivanje djece, bilo to ekoloski, socija-
Ino, kulturno-povijesno i sl. (tijekom ljeta 2022. Citale su se slikov-
nice o vaznosti zastite morskog svijeta). Poducavanje je ukljuceno u
svaku odrzZanu c¢ajanku kao i pruzanje novih informacija te savjeto-
vanje o pravilnim nacinima ophodenja u zajednici. Program uvijek
mora biti prilagodljiv, npr., ukoliko dodu mlada djeca vazno je zna-
ti prilagoditi ga njihovu shvac¢anju i poimanju. Djeca u svemu vide i
traze zabavu, stoga se nerijetko biraju slikovnice s komi¢nim situ-
acijama kako bi im ujedno zadrZale koncentraciju. Ne manje vaz-
no je ukljuciti djecu i dopustiti im izraZavati se. Kontinuitet odrzZa-
vanja Cajanki, uvijek isti dan u isto vrijeme, olakSava odraslima, uz
mnostvo aktivnosti, lakSu organizaciju te statisticki vecu vjerojat-
nost dolaska jer je program ve¢ uhodan i provjeren. Potrebno je, po-
sebno u danasnje vrijeme, upotrijebiti sve moguce alate kojima se
dopire do Sire zajednice. Objave o odrZanim cajankama na drust-
venim mreZama igraju veliku ulogu. Privlace i podsjecaju na pro-
gram te ukazuju na trud i rad knjiznicara te dokazuju veliki interes
djece. Upravo zbog vaznosti marketinske promidzbe, program po-
Cetkom 2022. godine dobiva vizualni identitet kako bi se ,brendi-
rao” uz Krizevce i krizevacku knjiznicu. Zajednicu treba ukljuciva-
ti i o njoj govoriti u sklopu svojih programa jer je upravo zajednica
ta koja velikim dijelom ¢ini programe odrzivima, a svakako je vazna
suradnja s drugim ustanovama u zajednici. Stoga je prilikom osmi-
$ljavanja programa potrebno voditi brigu o moguénostima suradnje
sa Sirom zajednicom te o nacinu njihove provedbe. Da je ovaj pro-
gram vidljiv u zajednici, neprestano dokazuju lokalni mediji prate-
¢i nas na svim portalima i drustvenim mreZama, a prije svega djeca
i roditelji ¢iji broj ¢lanova neprestano raste.
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o~ Kljucne rijeci: djecja Cajanka, inovativnost, Citanje, obostrana
podrska zajednice

,yLajk-c¢aj” - children’s tea party
in the library as in a home, listen, read and like

There are many ways to make library programmes more visible in
the community. Some possible prerequisites are making them new,
original, adaptable, sustainable, continuous, creative, fun, edu-
cational, suitable for marketing, and visible on the internet. They
need to include the community members and make the communi-
ty stand out positively. Children’s tea party is a continuous read-
ing program in the library in Krizevci. It was made visible to the
community following the previously mentioned criteria. In the be-
ginning, the idea was to create a new program, a ,,modern story-
telling workshop” for children. A new, appealing, and original title
had to be made up. The picture book The Coffeeshop on the Moon
served as an inspiration. This project is creative because it merg-
es fundamental library tasks — providing information and encour-
aging reading (and listening culture) with a relaxing, comfortable
library space, along with children’s pastel coloured tea and bis-
cuit sets. For every new meeting, librarians carefully select a pic-
ture book. They think of the topic that will be presented in a cer-
tain period (a day, a week, or a month), depending on the season of
the year or important dates. This program emphasizes the impor-
tance of making children aware of their surroundings, ecology, so-
ciety, culture, and history. For example, during the summer of 2022
picture books about the importance of world sea protection are be-
ing read. Education is the most important part of every tea party,
along with providing new information and counselling on the right
ways of behaviour in the community. The program needs to be ad-
aptable too. When younger siblings attend the events, it is neces-
sary to be able to adapt this concept to their level of understanding.
Children seek fun wherever, so picture books with comical situa-
tions are often selected to keep them concentrated. Children should
be included and allowed to express themselves. The tea parties al-
ways take place on the same day in the week and at the same time,
which makes it easier for adults with lots of activities to organize
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their time. It is statistically more probable that the parents and the
children will come again if there is a strict timetable. Nowadays, it
is necessary to use every possible tool to reach the community. Be-
ing active on social media plays a huge role - it attracts and reminds
people of the programs, emphasizes the effort of the librarians and
shows children’s great interest. The promotion itself is very impor-
tant. At the beginning of 2022, this program got its visual identity
and it is carrying a brand of the library and the city. The community
is the one that keeps those programs sustainable, so the community
members should be participating in discussing and creating these
programmes. During the realization of other projects, it is impor-
tant to bear in mind the possibility of cooperation with the larg-
er community and the ways of implementing it. Local media follow
us on every portal and social media, and the number of children and
their parents who are participating is continuously increasing. This
proves the visibility of the program in the community.

o= Keywords: children’s tea party, innovation, reading, mutual sup-
port of the community

——— e Tibor Javurek
TooCool Produkcija
tibor@toocoolprodukcija.hr

Narodna knjiZnica ,,Petar Preradovic¢“

Knjiznica se Cesto percipira u javnosti kao mjesto u kojem se po-
suduju knjige i ponekad odrzavaju dogadanja, najces¢e povezana s
knjigom i ¢itanjem. To svakako stoji, ali puno je jo$ aktivnosti koje
se odvijaju u knjiznici, neke iza zatvorenih vrata pa zato nevidlji-
ve Sirem krugu korisnika. Film prikazuje Knjiznicu kao cjeloviti su-
stav u svim segmentima djelovanja. ProSetat ¢emo kroz vrijeme, od
Casnickog kasina i Citaonice do narodne knjiznice u danasnje doba
ma i sluzbama, otkriti kako izgleda put knjige, od nabave i smje-
Staja na police do posudbe korisniku. Osim pogleda iz perspekti-
ve knjiznicara i drugih djelatnika, ¢ut ce se i price korisnika zbog
kojih knjiznica i postoji. Autor filma, poznati bjelovarski redatelj
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dokumentarnih filmova Tibor Javurek pruzit ¢e svoje videnje knjiz-

jos jedan film o knjiZnici.

Kljucne rijeci: Narodna knjiznica ,,Petar Preradovi¢”, obljetnice,
rad knjiZnice

Public library ,,Petar Preradovic”

Library is often perceived as a place where you can borrow books
and attend some events. So usually, it is related to books and read-
ing, which is certainly true, but on the other hand, there are many
other activities held in the library. Some of them take place behind
closed doors and therefore are invisible to a wider circle of users.
The film shows the library as one unique and complete system with
all its functional parts. It’s also a journey through time, from the
officers’ casino in the past to the public library today. In the pres-
ent time the film focuses on the work of librarians, departments
and services. It also discovers how the book travels from acquisi-
tion and placement on the shelves to its final reader. The film shows
the library as one unique and complete system with all its function-
al segments. This story is also a journey through time, from the of-
ficers’ casino in the past to the public library today. In the pres-
ent time, the film focuses on the work of librarians, departments
and services. It discovers how the book travels from acquisition and
placement on the shelves to its final reader. In addition to librari-
ans’ and other employees’ perspectives, the film also tells stories
of library users who make this library a living organism. The au-
thor of the film is a well-known documentary film director from
Bjelovar, Tibor Javurek, and with this little piece of art, he will offer
us a non-librarian view of the library.

Keywords: Public library ,,Petar Preradovic¢”, anniversaries,
library work
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Zivotopisi
pozvanih predavaca

Prof. dr. sc. Ana Barbari¢ je od 1998. zaposlena na Odsjeku za informacij-
ske i komunikacijske znanosti Filozofskog fakulteta SveuciliSta u
Zagrebu gdje izvodi nastavu iz viSe kolegija na preddiplomskom,
diplomskom i poslijediplomskom studiju. Od 2010. Obnasa duznost
predstojnice Katedre za bibliotekarstvo na navedenom Odsjeku. Re-
dovito izlaZe na domacim i medunarodnim skupovima te objavljuje
radove u domacim i stranim publikacijama. Kao suradnica sudjelo-
vala je na visSe znanstvenih i stru¢nih projekata, trenutac¢no suradu-
je na projektu ,,Hrvatski iseljenicki tisak”.

Podrucja od posebnog znanstvenog i strucnog interesa Ane Barbari¢
su bibliografska organizacija, narodne knjiznice, inkluzivne knji-
znicne usluge te nakladnicka djelatnost hrvatskih iseljenika.

eev .

drustva (HKD). U HKD-u je bila glavna urednica vise nizova publi-
kacija kao i biltena Drustva, HKD Novosti.

0d 1998.do 2020. bila je ¢lanica je Komisije za katalogizaciju HKD-a.
Dobitnica je HKD-ove Nagrade ,,Eva Verona”.

0d 2005. do 2013. bila je ¢lanica Stalnog odbora IFLA-ine (Medu-
talogizaciju, a od 2009. do 2011. bila je stru¢na tajnica navedene
sekcije. Od 2012. do 2016. bila je Clanica Upravnog vije¢a Nacio-
nalne i sveuciliSne knjiZnice u Zagrebu u ime Ministarstva kulture
RH. Od 2013. predsjednica je Zakladnog odbora Zaklade Dr. Ljerka
Markié¢-Cucukovié¢. Od oZujka 2017. ¢lanica je Hrvatskog knjiznic-
nog vijeca (savjetodavnog tijela Ministarstva kulture i medija) kao
predstavnica Rektorskog zbora RH.

Prof. dr. sc. Ana Barbari¢ has been employed at the Department of
Information and Communication Sciences of the Faculty of Phi-
losophy of the University of Zagreb since 1998, where she teaches
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several courses at the undergraduate, graduate and postgrad-
uate levels. Since 2010, she has held the position of Head of
the Department of Librarianship at the aforementioned De-
partment. He regularly exhibits at domestic and international
meetings and publishes works in domestic and foreign publi-
cations. As a collaborator, she participated in several scientif-
ic and professional projects, and currently collaborates on the
project ,,Croatian emigrant press”.

Ana Barbari¢’s areas of special scientific and professional in-
terest are bibliographic organisation, public libraries, inclusive
library services and publishing activities of Croatian emigrants.

From 2002 to 2004, she was the professional secretary of the
Croatian Library Association (HKD). At HKD, she was the ed-
itor-in-chief of several series of publications as well as the
Company’s newsletter, HKD Novosti.

From 1998 to 2020, she was a member of the Commission for
cataloguing of the HKD. She is the winner of the ,)Eva Verona”
Award of the HKD.

From 2005 to 2013, she was a member of the Standing Com-
mittee of the IFLA (International Federation of Library Asso-
ciations and Institutions) Cataloguing Section, and from 2009
to 2011, she was the professional secretary of the said section.
From 2012 to 2016, she was a member of the Administrative
Council of the National and University Library in Zagreb on be-
half of the Ministry of Culture of the Republic of Croatia. Since
2013, she has been the president of the Foundation Board of Dr.
Ljerka Marki¢-Cucukovi¢ Foundation. Since March 2017, she
has been a member of the Croatian Library Council (advisory
body of the Ministry of Culture and Media) as a representative
of the Rectors’ Choir of the Republic of Croatia.
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Karlo Galinec, roden je u Koprivnici gdje je zavrSio osnovnu i srednju
Skolu. Skolovanje je nastavio na Fakultetu organizacije i informati-
ke u Varazdinu gdje stjece zvanje informaticara, nakon cega zavrsa-
va i Ekonomski fakultet u Zagrebu, smjer organizacije i menadzme-
nta. U Knjiznici i ¢itaonici ,,Fran Galovi¢” Koprivnica zaposlen je
Stru¢no-znanstvenom odjelu. U tom je razdoblju sudjelovao u broj-
nim projektima i kontinuirano se stru¢no usavr$avao na domacéim
i medunarodnim edukacijama i stru¢nim skupovima. Od 2019. go-
dine ravnatelj je Knjiznice i Citaonice , Fran Galovi¢, Koprivnica.

Karlo Galinec was born in Koprivnica, where he completed primary and
secondary school. He continued his education at the Faculty of Or-
ganisation and Informatics in Varazdin, where he obtained the ti-
tle of computer scientist, after which he also graduated from the
Faculty of Economics in Zagreb, majoring in organisation and man-
agement. He has been employed in the , Fran Galovi¢” Library and
Reading Room in Koprivnica since 2006 in the position of librari-
an-computer scientist in the Professional and Scientific Department.
During that period, he participated in numerous projects and con-
tinuously improved his skills at domestic and international train-
ings and professional meetings. Since 2019, he has been the direc-
tor of the ,,Fran Galovi¢” Library and Reading Room in Koprivnica.

Zydriiné Tichanavi¢iené voditeljica je regionalnog odjela za metodolo-
giju i upravljanje u javnoj knjiznici Adomas Mickevicius okruga Vil-
nius (Litva). Zydriiné je profesionalna knjiZni¢arka s diplomom di-

sev_ .

sev .

bibliografkinja, od 2012. do 2021. upravljala je uslugama i zbirkom
novog odjela Zidovske javne knjiZnice u Vilniusu. Ima iskustvo u di-
gitalizaciji kao i iskustvo u nastavi. Zanima se za knjizevnost i kultu-
ru, informacijsko ponasanje, informacijske usluge i IT. Ima snaznu
viziju i planira poboljsati aktivnosti medu regionalnim knjiznicama
u Vilniusu s glavnim ciljem jac¢anja odnosa medu knjiZnicama.
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Zydriiné Tichanavidiené is currently the Head of the Regional Meth-
odology and Management department at the Vilnius County Ado-
mas Mickevicius Public Library (Lithuania). Zydriné is a profes-
sional librarian with a Bachelor’s degree in Library and Information
Science and a Master’s degree in Information Services. Zydriiné has
been working at the Vilnius County public library since 2010 and has
experience in different library’s activities. She started as a reference
librarian and bibliographer, from 2012 to 2021 was managing the
services and collection of a new department — Vilnius Jewish Public
Library. She has experience of digitization as well as experience of
teaching. Zydrané is interested in literature and culture, informa-
tional behavior, information services and IT. She has a strong vision
and plans to improve activities among the Vilnius regional libraries
with the main goal strengthening the relations between the libraries.

Filip Zivaljié¢ je po struci magistar kulturologije, smjer kulturalni me-
nadzer. Na poziciji voditelja projekta i izvr$nog direktora Platforme
za Drustveni centar Cakovec razvija model suupravljanja zgradom
Doma kulture Jurica Muraia. Kroz angazmane i projekte koje vodi
zalaze se za dodatno razvijanje sektora kreativne industrije i bihe-
vioralne ekonomije.

Filip Zivalji¢ has a master’s degree in cultural studies, majoring in cul-
tural management. In the position of project manager and execu-
tive director of the Platform for the Community Center Cakovec, he
is developing a co-management model for the Juric Murai Culture
Center building. Through the engagements and projects he leads,
he advocates for the additional development of the creative indus-
try and behavioral economy sectors.

Dijana Zori¢ je strucnjakinja za storytelling i vanjsku komunikaciju.
Suradivala je u osmiSljavanju i plasiranju komunikacijskih stra-
tegija i kljucnih poruka u kampanjama brojnih domacih i inoze-
mnih brandova. Educirala se i kontinuirano se usavrSava na presti-
Znim svjetskim veleuciliStima (International School of Storytelling
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na Emerson College, Scottish International Storytelling Festival u
Edinburghu, Storytelling Centre Amsterdam te individualni tre-
ninzi u organizaciji renomiranih storytelling strucnjaka i umjet-
nika iz Europe i svijeta). Suvlasnica je StoryLaba, prvog edukacij-
skog storytelling trening centra u Hrvatskoj. Suorganizatorica je
STORYinga, 1. medunarodnog storytelling festivala u Hrvatskoj te
supokretacica prve Storytelling akademije u Hrvatskoj ¢iji su pro-
grami verificirani od strane National Storytelling Networka. Isku-
stvo predavanja i rada s ljudima dovela ju je do statusa mento-
rice na Uciteljskom fakultetu u Zagrebu na Poslijediplomskom
specijalistickom studiju Dramske pedagogije. Kao gostujuci pre-
davac, izlagala je na brojnim stru¢nim skupovima kao $to su The
Global Leadership summit, RSVP festival i mnogi drugi. Licenci-
rana je turisticka vodicica i interpretatorica bastine (c¢lanica Eu-
ropean Association of Heritage Interpretation). Redovito odrzZava
poslovne edukacije iz podrucja storytellinga i business storytellinga.

Dijana Zori¢ is an expert in storytelling and external communication.

She collaborated in designing and marketing communication strat-
egies and key messages in the campaigns of numerous domestic
and foreign brands. She was educated and continues to improve at
prestigious world universities (International School of Storytelling
at Emerson College, Scottish International Storytelling Festival in
Edinburgh, Storytelling Centre Amsterdam and individual trainings
organised by renowned storytelling experts and artists from Europe
and the world). She is the co-owner of StoryLab, the first educa-
tional storytelling training centre in Croatia. She is the co-organ-
izer of STORYing, the 1st international storytelling festival in Croa-
tia, and the co-initiator of the first Storytelling Academy in Croatia,
whose programs have been verified by the National Storytelling
Network. The experience of lecturing and working with people led
her to the status of a mentor at the Faculty of Teachers in Zagreb
at the Postgraduate Specialist Study in Drama Pedagogy. As a guest
lecturer, she presented at numerous professional gatherings such
as The Global Leadership summit, RSVP festival and many others.
She is a licensed tourist guide and heritage interpreter (member of
the European Association of Heritage Interpretation). He regular-
ly holds business education in the field of storytelling and business
storytelling.
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